In the claims 

Please cancel claims 1-107 without prejudice or disclaimer to the subject matter 
contained therein and add claims 108-171. 



l-107.\(Canceled) 



108. (Newly Added) A method for delivering targeted advertisements to a subscriber 
with video that the subscriber selected to receive from a video on demand system, the method 



compnsmg: 



\ 

selecting the video; 



determining available advertisement opportunities in the selected video; 

A \ 

01/^ receiving advertisement profiles, wherein the advertisement profiles define advertisement 

traits and intended target market traits for associated advertisements, wherein the intended target 



market traits include criteria related to specific transactions of subscribers, and wherein the 
criteria includes presence of the\pecific transactions, absence of the specific transactions, or 
presence of a first subset of the specific transactions and absence of a second subset of the 
specific transactions; 

selecting a first set of advertisements capable of being delivered with the video by 
comparing the advertisement traits and\he available advertisement opportunities; 

selecting a second set of advertisements that are of interest to a subscriber by comparing 



the intended target market traits and subscnber transaction data, wherein the comparing includes 
searching the subscriber transaction data foAthe presence of the specific transactions, the absence 
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of the specific transactions, or the presence of a first subset of the specific transactions and the 
absence of a second subset of the specific transactions; 

selecting targeted advertisements, wherein the targeted advertisements include 
advertisements that are part of both the first set of advertisements and the second set of 
advertisements; and 

delivering the selected video and the targeted advertisements to the subscriber. 

V 

\ 

109. (Newly Add^d) The method of claim 108, wherein the specific transactions are 
kept confidential. 



1 10. (Newly Added) Tlie method of claim 108, wherein the specific transactions are 
purchase transactions. 



111. (Newly Added) The method of claim 1 1 0, wherein the purchase transactions are 

\ 

maintained extemal to the video on demand system. 



112. (Newly Added) The methodVpf claim 111, wherein the searching the subscriber 
transaction data is performed extemal to the wdeo on demand system. 



113. (Newly Added) The method of clkim 1 10, wherein the purchase transactions are 
related to at least some subset of product type, products, brands, size, price, quantity, and time. 
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\ 

114. (Newly Added) The method of claim 108, wherein the specific transactions are 



viewing transactions. 

\ 



115. (Newly Added) The method of claim 1 14, wherein the viewing transactions are 

\ 

maintained within a device located at a subscnber location. 



\ 

116. (Newly Added) The method of claim 115, wherein the searching the subscriber 

\ 

transaction data is performed in the device. 



117. (Newly Added! The method of claim 1 14, wherein the viewing transactions are 

\ 

related to at least some subset ofj channel, network, program, genre, viewing duration, channel 



change frequency, and volume level 




118. (Newly Added) The method of claim 108, wherein the searching the subscriber 
transaction data is performed by a secu^ithird party. 



119. (Newly Added) The method o\ claim 108, wherein the subscriber transaction data 
■is*storiai.,i.n. n-ninclo-^ntohrrrr- 
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120. (Ne\^^y Added) The method of claim 108, wherein the subscriber transaction data 



is stored in multiple distributed databases 




121 . (Newly Added) The method of claim 108, wherein the intended target market 
\ 

traits further include transaction characteristics. 



122. (Newly Added)| The method of claim 121, wherein the transaction characteristics 
are purchasing characteristics. 



123. (Newly Added) The method of claim 122, wherein the purchase characteristics 

\ 

define characteristics related to at Igast some subset of product type, products, brands, sizes, 
price, and quantity. 



1 24. (Newly Added) The mqjhod of claim 121, wherein the transaction characteristics 
are viewing characteristics. 



125. (Newly Added) The method of claim 124, wherein the viewing characteristics 
define characteristics related to at least someWbset of channel, network, program, genre, 
viewing duration, channel change frequency, abd volume level. 
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126. (Newly Added) The method of claim 121 , further comprising comparing 
transaction characteristics of the intended target market with transaction characteristics of the 
subscriber. 

\ 



127. (Newly Add^d) The method of claim 126, wherein at least a subset of the 
targeted advertisements are selected based on said comparing transaction characteristics of the 
intended target market with transaction characteristics of the subscriber. 



128. (Newly Added) The method of claim 126, wherein at least a subset of the 
targeted advertisements are selected based on said comparing transaction characteristics of the 
intended target market with transaction characteristics of the subscriber and some combination of 
household demographics, the selected video, and previous video selections. 



129. (Newly Added) The method of claim 108, wherein at least a subset of the 
targeted advertisements are selected based on some combination of household demographics, the 
selected video, and previous video selections. 



130. (Newly Added) The method pf claim 108, wherein the advertisements traits 
include parameters defining limits on present^ion of the associated advertisement to the 
subscriber, and further comprising 

monitoring advertisements presented to tnc subscriber; and 
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confirming that the selected targeted advertisements are within the limits defined in the 
advertisement traitkbased on said monitoring. 



131, (Newly ^Mded) The method of claim 1 08, wherein the available advertisement 
opportunities may be prior to, during, within or after the video. 



132. (Newly Addeo) The method of claim 131, wherein said delivering includes 
delivering the targeted advertisements prepended to the video if the advertisement opportunities 
are prior to the video. 



133. (Newly Added) The method of claim 131, wherein said delivering includes 
delivering the targeted advertisements |^ostpended to the video if the advertisement opportunities 
are after the video. 



134. (Newly Added) The method of claim 131, wherein said delivering includes 
delivering the targeted advertisements betweerMifferent segments of the video if the 
advertisement opportunities are during the videoN 



135. (Newly Added) The method of claim Bl, wherein said delivering includes 
delivering the targeted advertisements as part of the vid\o if the advertisement opportunities are 
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136. (Newly Vdded) The method of claim 135, wherein the advertisement 
opportimities within the vi^eo include at least some subset of bugs, product placements, 
overlays, and banners. 



137. (Newly Added) .A^ideo on demand system for deUvering targeted 
advertisements to a subscriber with video selected by the subscriber, the system comprising: 

a user interface for selecting me video; 

means for determining available advertisement opportunities in the selected video; 

means for receiving advertisement profiles, wherein the advertisement profiles define 
advertisement traits and intended target market traits for associated advertisements, wherein the 
intended target market traits include criteriaVelated to specific transactions of subscribers, and 
wherein the criteria includes presence of the specific transactions, absence of the specific 
transactions, or presence of a first subset of the\specific transactions and absence of a second 
subset of the specific transactions; 

means for selecting a first set of advertisements capable of being delivered with the video 
by comparing the advertisement traits and the available advertisement opportunities; 

means for selecting a second set of advertisements that are of interest to a subscriber by 
comparing the intended target market traits and subscriber transaction data, wherein the 
comparing includes searching the subscriber transaction oata for the presence of the specific 
transactions, the absence of the specific transactions, or theVpresence of a first subset of the 
specific transactions and the absence of a second subset of tnb specific transactions; 
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means for selecting targeted advertisements, wherein the targeted advertisements include 
advertisements that aip part of both the first set of advertisements and the second set of 
advertisements; and 

a delivery network for delivering the selected video and the targeted advertisements to 
the subscriber. 




138. (Newly Added) \The system of claim 137, wherein said user interface is an EPG. 



139. (Newly Added) The system of claim 1 37, wherein the subscriber transaction data 



is maintained by a third party and said means for selecting a second set of advertisements 

\ 

includes an interface to the third partv^for searching the subscriber transaction data. 



140. (Newly Added) The system of claim 137, wherein the subscriber transaction data 
is maintained within a device located at a subscriber location. 



141 . (Newly Added) The system orclaim 140, wherein said means for selecting a 
second set of advertisements is located within thf device for searching the subscriber transaction 
data. 



142. (Newly Added) The system of claim 1^7 y wherein said means for selecting 
ta rgcto d nrlv r rti ncm^ rnt r ; i n l o oatod within tho dovicc . 
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143. \Newly Added) The system of claim 137, further comprising a database for 
storing subscribenransaction data. 



144. (Newly Aaded) The system of claim 137, further comprising distributed 
databases for storing subscriber transaction data. 



145. (Newly Added) The system of claim 137, wherein the intended market traits 
further include viewing charactenstics, and further comprising means for comparing the viewing 
characteristics of the intended targ^ market with the viewing characteristics of the subscriber. 



146. (Newly Added) The system of claim 145, wherein said means for selecting the 
targeted advertisements selects at least a subset of the targeted advertisements based on results 
from said means for comparing the viewing^characteristics of the intended target market with the 
viewing characteristics of the subscriber. 



147. (Newly Added) The system of claim 145, further comprising means for 
generating the viewing characteristics of the subscriber. 



148. (Newly Added) The system of claim 147, wherein said means for generating 



includes 
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means for mon^oring subscriber viewing interactions; 



storage for storing a plurality of subscriber signatures, wherein the subscriber signatures 
identify traits about the subscriber including viewing characteristics and each subscriber 

\ . . ' 

signature is associated with unique subscriber traits; 

\ 

means for comparing thfe subscriber viewing interactions with the subscriber signatures; 

and 

means for associating the sjibscriber with the subscriber signature responsive to said 
means for comparing. 



149. (Newly Added) A computer program embodied on a computer-readable medium 
for selecting targeted advertisements tc^eliver to a subscriber with video selected by the 
subscriber, the computer program comprising 

\ . 

a source code segment for selecting the video; 

\ 

a source code segment for determiniijg available advertisement opportunities in the 
selected video; 

a source code segment for receiving advertisement profiles, wherein the advertisement 
profiles define advertisement traits and intended larget market traits for associated 
advertisements, wherein the intended target markei traits include criteria related to specific 
transactions of subscribers, and wherein the criteriaVncludes presence of the specific 
transactions, absence of the specific transactions, or m-esence of a first subset of the specific 
transactions and absence of a second subset of the speqific transactions; 
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a source code segment for selecting a first set of advertisements capable of being 
delivered with the video B|y comparing the advertisement traits and the available advertisement 
opportunities; 

a source code segment for selecting a second set of advertisements that are of interest to a 
subscriber by comparing the intended target market traits and subscriber transaction data, 
wherein the comparing includes\searching the subscriber transaction data for the presence of the 

\ 

specific transactions, the absence of the specific transactions, or the presence of a first subset of 

a source code segment for selecting targeted advertisements, wherein the targeted 
advertisements include advertisement's that are part of both the first set of advertisements and the 

\ 

second set of advertisements; and 

a source code segment for delivering the selected video and the targeted advertisements 
to the subscriber. 



150. (Newly Added) The computer program of claim 149, further comprising a source 
code segment for comparing viewing characteristics defined in the intended target market traits 
with subscriber viewing characteristics. 



151. (Newly Added) The computer program of claim 149, wherein said source code 
segment for selecting the targeted advertisementsSselects at least a subset of the targeted 
advertisements responsive to said source code segment for comparing viewing characteristics 
defined in the intended target market traits with subscriber viewing characteristics. 
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1 52. (Newly Added) The computer program of claim 149, further comprising a source 
code segment for generating the subscriber viewing characteristics. 



153. (Newly Added^ The computer program of claim 1 52, wherein said source code 
segment for generating includes 

a source code segment for monitoring subscriber viewing interactions; 

a source code segment for\comparing the subscriber viewing interactions with a plurality 
of subscriber signatures, wherein tne subscriber signatures identify traits about the subscriber 
including viewing characteristics and each subscriber signature is associated with unique 
subscriber traits; and 

a source code segment for assjociating the subscriber with a subscriber signature 
responsive to said source code segment for comparing. 



154. (Newly Added) A method for deHvering targeted advertisements to a subscriber 
with video that the subscriber selected to receive from a video on demand system, the method 
comprising: 

selecting the video; 

determining available advertisement opportunities in the selected video; 

receiving advertisement profiles, wherem the advertisement profiles define advertisement 
traits and intended target market traits for an associated advertisement; 
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{ 

selecting a first set of advertisements capable of being delivered with the video by 
comparing the advertisement traits and the available advertisement opportunities; 

selecting a second set of advertisements that are of interest to a subscriber by comparing 
the intended target market traits and some combination of a subscriber profile that defines traits 
associated with the subscriber,^ousehold demographics, traits associated with the selected video, 
or traits associated with previously selected videos; 

selecting targeted advertisements, wherein the targeted advertisements include a subset of 

\ 

advertisements that are part of both the first set of advertisements and the second set of 
advertisements; and 

delivering the selected video and the targeted advertisements to the subscriber; and 

presenting the selected video and the targeted advertisements to the subscriber on a 
viewing device, wherein said presenting includes presenting an altemative advertisement when 
the subscriber fast- forwards or skips the\argeted advertisement, and wherein the altemative 



advertisement is a shortened version of the^ targeted advertisement. 



155. (Newly Added) The method of claim 1 54, wherein the advertisement traits 
include parameters defining limits on presentation of the associated advertisement to the 
subscriber, and further comprising V 

\ 

monitoring advertisements presented to the subscriber; and 

confirming that the selected targeted adveii|isements are within the limits defined in the 
-^edTCTtts ea no n t- t r' ^ b a o od o n m \Amm Qm tQuu Q ^ 
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156. (N^ly Added) The method of claim 154, wherein the available advertisement 
opportunities may bea)rior to, during, within or after the video. 



157. (Newly Added) The method of claim 156, wherein said dehvering includes 
delivering the targeted advertisements prepended to the video if the advertisement opportunities 
are prior to the video. 



158. (Newly Added) The method of claim 156, wherein said delivering includes 
delivering the targeted advertisements^postpended to the video if the advertisement opportunities 
are after the video. 



159. (Newly Added) The methooVof claim 156, wherein said delivering includes 
delivering the targeted advertisements between different segments of the video if the 
advertisement opportunities are during the videc 



1 60. (Newly Added) The method of claim \ 56, wherein said delivering includes 
delivering the targeted advertisements as part of the videp if the advertisement opportunities are 
i^ ygthin tho ^idgQ ^ 
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161 . (Newly Added) The method of claim 160, wherein the advertisement 
opportunities within tl^ video include at least some subset of bugs, product placements, 
overlays, and banners. 



1 62. (Newly Added)\The method of claim 1 54, wherein the altemative advertisement 
is presented in place of the targeied advertisement. 



163. (Newly Added) The method of claim 1 54, wherein the altemative advertisement 
is presented in conjunction with the targeted advertisement. 



164. (Newly Added) The method of claim 154, wherein the altemative advertisement 
is derived from the targeted advertisement py application of processing rules. 



165. (Newly Added) The method ofi claim 154, wherein the altemative advertisement 
is a separate advertisement related to the targetei^ advertisement. 



1 66. (Newly Added) A video on demandWstem for delivering targeted 
advertisements to a subscriber with video that the suapcriber selected to receive, the system 
comprising: 

means for selecting the video; 

means for determining available advertisement opportunities in the selected video; 
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means for receiving advertisement profiles, wherein the advertisement profiles define 
advertisement traits and intended target market traits for an associated advertisement; 

means for selecting\iirst set of advertisements capable of being delivered with the video 
by comparing the advertisement traits and the available advertisement opportunities; 



means for selecting a second set of advertisements that are of interest to a subscriber by 

\ 

comparing the intended target market traits and some combination of a subscriber profile that 

\ 

defines traits associated with the subscriber, household demographics, traits associated with the 

0 

selected video, or traits associated with previously selected videos; 

\ 

means for selecting targeted advertisements, wherein the targeted advertisements include 

\ 

a subset of advertisements that are'jpart of both the first set of advertisements and the second set 

i 

V 

of advertisements; and I 



means for delivering the selected video and the targeted advertisements to the subscriber; 



and \ 



means for presenting the selected video and the targeted advertisements to the subscriber 

\ 

on a viewing device, wherein said presenting includes presenting an alternative advertisement 



when the subscriber fast- forwards or skips the targeted advertisement, and wherein the 
alternative advertisement is a shortened version of the targeted advertisement. 



167. (Newly Added) The system ofj^laim 166, wherein said means for presenting 
presents the alternative advertisement in place of the targeted advertisement. 
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168. (Newly Added) The system of claim 166, wherein said means for presenting 



presents the altemative^advertisement in conjunction with the targeted advertisement. 




169. (Newly AddedX The system of claim 166, further comprising means for deriving 

\ 

the altemative advertisement from the targeted advertisement by application of processing rules. 



170. (Newly Added) A computer program embodied on a computer-readable medium 

\ 

for selecting targeted advertisements to deliver to a subscriber with video selected by the 



subscriber, the computer program comprising: 

\ 



a source code segment for selecting the video; 



a source code segment for determining available advertisement opportunities in the 

\ 

selected video; \ 

\ 

a source code segment for receiving advertisement profiles, wherem the advertisement 
profiles define advertisement traits and intende^d target market traits for an associated 
advertisement; 

a source code segment for selecting a first ^set of advertisements capable of being 

\ 

delivered with the video by comparing the advertisement traits and the available advertisement 
opportunities; 

a source code segment for selecting a second set of advertisements that are of interest to a 



subscriber by comparing the intended target market traits and some combination of a subscriber 

profile that defines traits associated with the subscriber, \usehold demographics, traits 

\ 

associated with the selected video, or traits associated with previously selected videos; 
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a s()^e code segment for selecting targeted advertisements, wherein the targeted 
advertisementsunclude a subset of advertisements that are part of both the first set of 
advertisements ami the second set of advertisements; and 

a source code segment for delivering the selected video and the targeted advertisements 
to the subscriber; and 

a source code segment for presenting the selected video and the targeted advertisements 

V, \ 

* to the subscriber on a viewing device, wherein said presenting includes presenting an alternative 



\ 

advertisement when the subscriber fast- forwards or skips the targeted advertisement, and 
wherein the altemative advertisement is ai^hortened version of the targeted advertisement. 



171. (Newly Added) The computer pro^gram of claim 1 70, further comprising a source 
code segment for deriving the altemative advertisem^t from the targeted advertisement by 
7[ppUcatiom s )^p f Q e Gs s ing - mlcs » 
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